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Course Introduction

The "Leadership in Investor Relations" course is designed to empower finance professionals and
managers with the skills needed to effectively communicate with investors and stakeholders. In an
increasingly complex financial landscape, strong leadership in investor relations is essential for building
trust, ensuring transparency, and fostering long-term relationships with investors. This course will cover
strategic communication, financial reporting, and best practices for managing investor expectations,

ultimately enhancing the organization's reputation and market position.

Target Audience

* Investor Relations Professionals: Those directly responsible for managing relationships with
investors and stakeholders.

* Finance Managers and Executives: Individuals involved in financial reporting, strategic
planning, and corporate communications.

* Corporate Executives: Leaders looking to enhance their understanding of investor relations as
part of corporate governance.

* Board Members: Individuals seeking to be informed about effective investor communication and
engagement strategies.

* Public Relations Professionals: Those interested in integrating investor relations with broader

corporate communication strategies.

Learning Objectives

At the end of this training course, participants will be able to:

* Identify the Role of Investor Relations: Grasp the importance of investor relations in corporate

strategy and market perception.



* Develop Effective Communication Strategies: Create clear and impactful communication plans
tailored to different investor audiences.

* Manage Investor Expectations: Learn techniques for setting and managing realistic
expectations among investors and stakeholders.

* Enhance Transparency and Trust: Implement best practices for transparency in financial
reporting and disclosures.

* Crisis Management: Develop skills to handle crises and communicate effectively under pressure.

* Engage with Institutional Investors: Understand the unique needs and concerns of institutional
investors and how to address them.

* Use Technology and Tools: Explore digital tools and platforms that can enhance investor

engagement and communication.

Course Outline

* 01 Day One
Module 1: Introduction to Investor Relations
Understanding Investor Relations

* Definition and significance of investor relations

* The role of investor relations in corporate strategy

Stakeholder Landscape
* |dentifying key stakeholders
* Understanding investor types and their needs
* 02 Day Two

Module 2:Communication Strategies
Effective Communication Plans

* Developing tailored communication strategies for diverse audiences

* Crafting key messages and narratives

Channels of Communication

* Overview of communication channels (e.g., press releases, earnings calls, social media)



* Best practices for using digital platforms in investor relations
* 03 Day Three

Module 3: Financial Reporting and Transparency
Principles of Financial Transparency

e Importance of transparency in building trust

¢ Legal and regulatory requirements for financial disclosures

Crafting Financial Reports
* Key components of effective financial reporting

* Techniques for presenting complex financial information clearly

Module 4: Managing Investor Expectations

Setting Realistic Expectations
* Techniques for aligning investor expectations with corporate goals

e Strategies for communicating operational and financial performance

Feedback Mechanisms
* Gathering and analyzing investor feedback
¢ Adjusting communication strategies based on investor input

» 04 Day Four
Module 5: Crisis Management in Investor Relations
Understanding Crisis Scenarios

* Types of crises that impact investor relations

* Preparing for potential crises

Crisis Communication Strategies

* Crafting effective crisis communication plans

* Best practices for maintaining trust during a crisis

Module 6: Engaging with Institutional Investors
Understanding Institutional Investors
* Characteristics and priorities of institutional investors

* Building relationships with institutional investors



Tailored Engagement Strategies
* Techniques for effective engagement and communication
* Addressing concerns unique to institutional investors

» 05 Day Five

Module 7: Technology in Investor Relations

Digital Tools and Platforms

e Overview of tools that enhance investor relations efforts

¢ Utilizing data analytics for investor insights

Social Media and Investor Engagement
* Best practices for leveraging social media in investor relations

* Measuring the impact of digital engagement

Module 8: Building a Strong Investor Relations Team
Key Skills and Competencies
* Essential skills for investor relations professionals

* Training and development for investor relations teams
Fostering a Culture of Transparency

* Encouraging open communication within the organization

® Aligning corporate culture with investor relations objectives

Confirmed Sessions

FROM TO DURATION FEES LOCATION
April 28, 2025 May 2, 2025 5 days 4250.00 $ UAE - Dubai
June 15, 2025 June 19, 2025 5 days 4250.00 $ KSA - Riyadh

Aug. 18, 2025 Aug. 22, 2025 5 days 4250.00 $ UAE - Abu Dhabi



FROM TO DURATION FEES LOCATION

Oct. 6, 2025 Oct. 10, 2025 5 days 5950.00 $ USA - Texas
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