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Target Audience

o sl laudasil 9399 wlruodl sl o0.

o pgihl ad )5 9 Ogat i pl Slamall (9 uitog (mgis.
o iyl bl ¢ll=s.

* ol gwsill lalas g Gl yalai (59 Vololall.
» JlosVl yuskai glgsamo.

Learning Objectives
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Course Outline
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Confirmed Sessions

FROM TO DURATION  FEES LOCATION
Sept. 8, 2025  Sept. 12,2025 5 days 4250.00 % UAE - Dubai
Dec. 22,2025 Dec. 26,2025 5 days 4950.00 % Netherlands - Amsterdam
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