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Target Audience
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Learning Objectives
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Course Outline
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Confirmed Sessions

FROM TO DURATION FEES LOCATION

May 12, 2025 May 16, 2025 5 days 4250.00 $ UAE - Dubai

Aug. 18, 2025 Aug. 22, 2025 5 days 4250.00 $ UAE - Dubai

Dec. 7, 2025 Dec. 11, 2025 5 days 4250.00 $ KSA - El Dammam
Aug. 18, 2025 Aug. 22, 2025 5 days 4950.00 $ Italy - Milan
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